Marketing Your CDFA Practice Panel

MARKETING YOUR CDFA NICHE

Panelist: Donna M. Cheswick, CDFA™ADFA™

Partner, Vice-President, and Financial Advisor with
Medallion Wealth Management, Inc.

Owner of Cheswick Divorce Solutions LLC.

Serves as a collaborative financial neutral and
mediator.

Has been teaching Divorce Workshops for Women
since 2008.

Author of numerous divorce articles for local/national
print and online publications.

Panelist: Nancy Hetrick, ADFA™, MAFF™, AWMA®

Founder, CEO Smarter Divorce Solutions

Founder DEO Divorce Financial Planner Training
Center

Author of Divorce is Not For Dummies: How to
Cover Your Assets

Works as mediator, financial neutral, expert
witness, and litigation support

Master Analyst in Financial Forensics, MAFF™
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Panelist: Stacy Francis, CFP®, CDFA™, CES™

President & CEO of Francis Financial, Inc.

Founder of Savvy Ladies.

Director of the Association of Divorce Financial Planners (ADFP)
Greater NY Metro Chapter.

Featured as an expert in over 200 media publications including
being a member of CNBC/s Digital Financial Advisor Council,
Forbes Finance Council, and expert contributor to the Wall
Street Journal.

Investment News 2016 Women to Watch.

Financial Planning Associations’ Heart of Financial Planning
Award.

Financial Planning Magazine’s Pro Bono Award.

CNN Money Magazine National Money Hero.

Women'’s Choice Award — Best Financial Advisors for Women.

Panelist: Heather Brountas, CFP®, CRPC®, CDFA™

ol o  Financial Advisor with Ameriprise Financial in
North Carolina.

v

f 20 years of experience in the industry.

 Speaker at the 2015 New Hampshire
Association for Justice Family Law Forum.

Your divorce niche can
differentiate you from other
financial advisors and allow
you to help people in
need...all while growing
your business!
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DIVORCE PRACTICE MUST HAVE'S

Effective divorce elevator pitch

Essential items to include on your divorce
practice website

How to handle initial prospect inquiries

Prospect follow up procedures

Psychographics

* Beyond the demographics of your ideal client.
* How to implement this into your divorce marketing plan.
* Recognizing changes as your business evolves

o n D e (on]
T™Y *n
e /s ™o
L

Print: Define Your Target Market
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Print: What Works and What Doesn’t

Options
* Newspapers
* Neighborhood
* Golf Courses
* Restaurant Tables
¢ Educational Marketing
* Brochures and Flyers
* Articles for Attorney Offices

Educational Marketing

Paid spots printed as articles
Radio shows
TV spots on local shows i
STOP Selling and
Guest on podcasts Start TEACHING!
Host your own podcast Why the Best Marketing

. Doesn’t Look Like
Interview attorneys for book Marketing at All

WHY PUBLIC RELATIONS?
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WHY PUBLIC RELATIONS?

o Credibility

a Recognition

o Prospecting

o Free marketing

UNDERSTAND YOUR GOALS

A good plan supports the specific goal of your organization by:

Create 5.M.A.R.T. Goals
O Increasing client retention and

SPECIFIC referrals.
" .
MEASUREABLE 0 Reaching a broader customer base.
ACHIEVABLE 0 Enhancing your image in local /
professional / national
REALISTIC communities.
TIMELY

Press - Lead Generating Services

0 Use lead generating services to increase your PR
opportunities.
v' Prleads.com
v' helpareporter.com
v Register with AAII, NAPFA, and FPA for reporter contacts
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Create a media list

O Read, watch and listen to media outlets.
0 Develop several lists including specialty

markets.
v Divorce

v" Women general interest

v' Personal finance

0 Update your list with contact names as

least every 3-6 months.

0 Visit mediabistro.com to track reporter
job changes and updates.

First
Julie

Rich
Jim

Gina
Pam
Marcia

Jay

Aaron
Warren
Genaro
Sahnya
Pedro

Julie
Jim

PR STEPS FOR YOUR PR PLAN
Sample Media List

Last Position Publication

Fishman-Lapin Business Reporer Advocate
Business Assistant

Lee Editor Advcate

Zebora Business Editor  Advocate

Osnovich  Business Editor  Brooklyn Daily Eagle

Davkins Business Editor  Connecticut Post

Stepanek  Editorin Chief  Coniribute New York

Cocke Business Editor  Courier News
Crain's New York

Elstein Senior Reporter  Business

Boroson Finance Columnist Daily Record

Salom Business Reporter El Canlita

Shuterbrandt  Business Reporter ~El Canilita

Frisneda  Business Editor El DiariolLa Prensa

Fishman-Lapin Business Reporter Greenwich Time
Zebora Business Editor  Greenwich Time

Address 1
75 Tresser Blvd

75 Tresser Bivd
75 Tresser Blvd

30 Henry St
410 State St
630 5th Ave

1201 US Highway 22

711 310 Ave

8 West St
345 Hudson St

PO Box 9307
75 Tresser Blvd

City
Stamford

Stamford
Stamford

Brookiyn
Bridgeport
New York

Bridgewater

New York
Parsippany
Danbury
Danbury
New York

Stamford
Stamford

State Zip
CT  08901-3300
CT  08901-3300
CT  06901-3300
NY 112011338
CT  08604-4560
NY 101110001
N 088072077
NY 10017

NS 070543754
CT 088107839
CT 088107839
NY 100144502
CT  06904-9307
CT  06901-3304

Phone
(203) 9642417

(203) 299-6537
(203) 964-2420
(718) 422-7400

(203) 330-6351
(212) 756-0041

(008) 707-3165

(212) 210-0730
(973) 4286647
(209) 7982120
(203) 7982120
(212) 8074754

(203) 9642417
(203) 9642420

Email
julie lapin@scn.com

fich.lee@scni.com
jim.zebora@scni.com

biz@brooklyneagle.net
pdawkins@clpost.com

jeooke@c-n.com

aelstein@crain.com
‘whoroson@gannett.com
advertise@elcanilita.com
advertise@elcanilita com
pedro frisneda@eldiariony.com

jule lapin@sen.com
jim.zebora@scni.com

Creating Solid Relationships with Reporters

O Handwritten thank you notes

QO Offering breaking news, recent studies,

important facts, etc.

O Email comments on their articles.

iHAMK YOU
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Promote all media hits

O Google Alerts
QO Web search
O Send email announcement

aTv
O Plaques
0 Bio
MAKING PR EFFECTIVE
e s LI AP ipa cen

SPRING 2017
Warkshops For

Specialived worlesbiors on what wossen need b
s st the challenges of divorre

The Power of Education

Divorce Workshops
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The Power of Education — Divorce Workshop Planning

Finding a Suitable Location

How to Partner with Other
Professionals

Educational Content

Focus on the Divorcing Client

2013 - IDFA Survey

13-week support group to help divorcing individuals
recover from the hurt of separation or divorce.
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Online

Online...
Google

* Analytics
* Blogging * Adwords

* Writing — for everyone all the * Authorship

time! * YouTube

* Social Med|.a * Google+ Gou :gl(. 1

* Facebook Live auiiorship

« Participation
o

* Content, content, content

> ® ® Rc’eua' Prcl\g(am? 1
A @ ® G) n-rl

Online Referral Sites

Divorce360.com
InstituteDFA.com
Mediate.com
DivorceMagazine.com
NAWBO.org

ACRnet.org
FamilyLawSoftware.com
DivorcedMoms.com
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Niche Marketing Campaigns

Build Marketing Lists
Articles/Content

Build credibility and
demonstrate your expertise

NICHE MARKETING CAMPAIGN .
FINANCIAL TIP SHEETS

Divorce
Financial Tip

Sheets for
COl'’s
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Marketing to Family Law Attorneys

« |dentify your skill set
« Convincing attorneys why you should do the math for them
* Post divorce work

« Billing and follow up e

O

Studies/ Thought Leadership

g M
1 Survey

NETWORKING
U Understand your ideal
o % = referral sources
- I'“ ~ 1 i
®" ﬁf‘?l - § +7 o O Cultivate relationships
g LR @ ¥
?oﬁg 1 i * <0l O Host monthly luncheons
il i
l = E 97 | O CreateaCOlboard
L
O Focused Networking
groups
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O

Hosting events is an incredible way to market yourself and
you practice.

EVENTS

v" Networking events

v Educational Seminars

v' Expert Panels

v Collaborative events with other professionals
v Client satisfaction events

Networking Groups

* Being more effective with your marketing efforts.
* Building your own group based on your target audience
* Growing the group slowly and efficiently

Divorce Alliance Chapter '
|alliance

What is Divorce Alliance?

Divorce Alliance is a membership association bringing together
professionals from all aspects of the divorce community. The

membership provides educational experiences with leading industry
experts and peer-to-peer discourse with knowledgeable and
accomplished professionals. Through monthly chapter meetings,
divorce professionals from all disciplines can come together to learn,
network, and strengthen the bonds of their own divorce community.
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alliance

BT
Divorce Alliance Benefits

Position yourself as the expert

Attract Attorneys for each CLE

Craft your own content

Facilitate sharing

Build trust

Another online directory with a backlink

Leveraging Business Success & Inspiration
with a Mastermind Group

A Mastermind Group is a small
group of like-minded people who
meet for mutual brainstorming
and accountability sessions.

Leveraging Business Success & Inspiration
with a Mastermind Group

What are the benefits?
How to start a group
Who to invite

Meeting agenda
Procedures
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